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Helping main street businesses grow by adopting digital tools and
technologies

Support Provide Empower Create / Build
The Digital Businesses with the Main street business Connected cities where
Transformation of small knowledge and guidance owners to become smart main street businesses
main street needed to make informed consumers as have a high level of digital
businesses and business decisions as they increase they undergo digital adoption

owners their level of digital adoption transformation
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Jackie Michie Emily Hines




DIGITAL . .
MAIN ST In this session

* What are Google Ads and how
do they work

* Types of Google Ads

* Tips for Small Business Owners

* Google Ads Set Up Walk-
through

* Where to go for more
information

 Question Period
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Define keywords,
create ad copy

HOW DO GOOGLE ADS WORK?

Google Ads uses .
User enters one an algorithm to User clicks on

of your keywords determine which your ad and is
into Google organization'’s ad taken to a page
search to show and in on your website.

which order
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All Maps

Seattle Homes for Sale - Listings Updated Every 15 Min - redfin.com
v.redfin.com/Seattle v
Il Seattle Area Homes. Book a Tour or Contact an Agent today.

Il service, 1/2 the Fee - Reinventing Real Estate - Free Home Tours
wnhomes

Seattle Open Houses 1% Seattle Listing Fee

Seattle Condos for Sale Can You Afford A House?

Quadrant Homes Presents - New Homes in the Seattl
(Ad) www.quadranthomes.com/washington/seattle-metro v (425
Explore Our Collection of Communities in the Seattle Area. Make an Appointmen
Homes Designed for Life - Local Builder for 47 Yrs - Premium Homes & Locations
Harbor Hill in Gig Harbor - Mountain Aire in Poulsbo - Canton Crossing

Metro

MLS Real Estate Seattle - TheMLSonline.com
vww.themlsonline.com/ v

Official Site of TheMLSonline.com View All 41,000 WA Area Listings
Buy A Home - Events Calendar - Home Loan Process - Sell A Home

Seattle Real Estate - Seattle WA Homes For Sale | Zillow
https:/www.zillow.com/seattle-wa/ v

Zillow has 5 omes for sale in Seattle
detailed real estate filters to find the perf
Single family homes for sale in .. - Seattle WA Wa

View

v listing photos, review sales history, and use our

rfront Homes ... - Short Sale

Seattle, WA Real Estate & Homes for Sale | Redfin
https://www.redfin.com/city/16163/WA/Seattle v

Instant ch and vi hotos of all homes for sale in Seattle, WA now. Seattle, WA real estate
listings ated every 15 to 30 minutes.

Seattle Cheap Homes - Seattle Homes with Pools - Seattle Recently Sold Homes

Seattle, WA Real Estate - Seattle Homes for Sale - realtor.com®
//www.realtor.com/realestateandhomes-search/Seattle_WA v

median listing price of $669950
West Seattle Homes for Sale - Downtown Seattle - Seattle Land - Central Seattle

Seattle, WA real estate for sale. View property details of the 1115 homes for sale in Seattle at 3

Paid Results

Powered by Google’s AdWords program,
these ad listings can earn 5-30% of all the
clicks made by searchers for this keyword.

On average, across all queries, paid results
receive ~2.8 clicks per 100 searches, 1/20th
of what the non-paid, organic results get.

Organic Results

Powered by Google's search algorithms,
these listings can earn 70-95% of the clicks
made by searchers for this keyword.

On average, across all queries, organic results
receive ~54 clicks per 100 searches, 20X more
than what the paid, AdWords results get.

HOW DO GOOGLE ADS WORK?

Your website and Ad
quality have a huge impact
on the cost of your
Google Ads and their
effectiveness
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Impressions

* Number of times Google Shows your Ad

Pay-per-Click (PPC)

* Google only charges you when someone clicks on your Ad

Quality Score

* How closely your keyword relates to your ad and how closely your Ad relates to
your page content
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SEARCH VS. DISPLAY ADS

car leasing offers L Q

@ Al ¢ Shopping B News [ Images [ Videos i More Settings  Tools

About 129,000,000 results (0.55 seconds)

Ad - www.rivervaleleasing.co.uk/Car/Leasing ¥ 01273 433480
Delivered Free Of Charge | Car Leasing Offers Available

With Over 10,000 Vehicles, Challenge Us to Beat Any Price, Leasing Costs Include Road Tax.
The UK's Leading Car Leasing Specialists, Providing The Very Latest & Best Leasing Deals. 5*
Trust Pilot Review. Every Price Range. Part Exchange Available. Get a Quote.

Special Offers - Four Wheel Drive Leasing - Gar Leasing Brands - Premium Car Brands

Ad - www.autotrader.co.uk/ v

Brand New Car Leasing Deals | Free Home Delivery In The UK

Search 1000s Of Deals From The UK's Leading Lease Providers In One Place. Customise Your
Terms To Find Great Deals On Your Next Car At Auto Trader. Enquire Now.
New Car Deals - New & Second Hand Cars - Find A Car Dealer - Configure Your Car

Ad - www.leaseloco.com/ ¥

Car Leasing Deals at LeaseLoco | Compare Millions Of Deals

Wide Range of Business Car Leasing Deals. Choose your Car, Monthly Budget & More. Find...

IRP00" wpme Nowiom food - G
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SEARCH VS. DISPLAY ADS

—

Display Ads

Smart Ads

Display Ads

Display Ads

Pros: Less expensive &
allow for photo and
video support

Cons: Usually less
relevant and less likely
to lead to a conversion
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Smart Campaigns Google Ads

Build simple automated campaigns Build customized campaigns

Easy to use & low maintenance More difficult to use & high
maintenance

Write ads and set a daily average budget | VVrite ads and bid on keywords

Great for small business owners Better for big organizations

1
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m Search campaigns All time Jan 14,2018 - Oct 23,2019 -

Smart campaigns
Your Company Ad preview :
Enabled and Paused

Campaign for Your Company Inc.

Your Company Shown across Google Search, Maps, and partner websites on all devices

Example Ad | Headline 2 | Headline 3
yoursite.com~
Ad description designed to entice pre-disposed

Campaign goal - i
searchers to visit your website.

Call your business

Removed campaigns are hidden

PAUSED ~ ® SCHEDULING: ANYTIME EDIT

Impressions @ Clicks @ Amount spent

29,881 102 $85.32

23 10 56
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Keyword Flanner
et forecast o iEw pila .43 Geed detaded lorecasis

Batk 1o

Add keywords Edsd - Match types -

Ergisd Earyward Max, CPC Clicks 1551 Gkl CTR Awg. TPC Avg. Pos

aoghe

boot g jEans ) TE B 50,00 0,0 a ik
Wegative keywards
biowyiriend jrans £3.00 465 95 i 57300 EE03 &0 5.4 £1.08 -5
clanim paans 1249 3% 1 601 04 S1655 P =101 1.3
=& Ierecasls Based on: MNexl
Jdya Ipined Eans a4 55 r HGH 14 51596 4% LR .40 1.5
Shniwars] ey Torecashs
BRI (RBnE 464 B4 B.024..08 S R > i i
alim paans 131.10 189584 13 l 6.5 . 2.3
wide lag jeans 66.10 8FZ.M6 4D 63 rB =0.61 2.95



DIGITAL FACEBOOK/INSTAGRAM ADS
VS. GOOGLE ADS

Advertisers can reach audiences
based on demographics, location,
behaviour and interests

Ads are displayed based on keywords
used in a search. Also known as
AdWords or Pay Per Click (PPC)

Creating brand awareness and
reaching potential customers at
the start of their buying journey

Building emall lists,
generating leads and
attracting business prospects

Content can potentially
reach everyone who has
a Facebook account

BEST FOR

Reaching people who are ready
to buy and those who know
what they're looking for

Generating sales.
With PPC it's easy to measure
return on investment

Focused on people who
search for specific
keywords and phrases
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Switch to Smart Campaigns — create a new
Google Ads account if you have to

70\

Smart Campaigns ‘ Search Campaigns
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Set a realistic budget it 01 ot
$10-$15 a day minimum
Pause low performing ads

Pause ads when you’re out of stock/can’t perform
services in lockdown

Turn off irrelevant keywords
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Set a budget
that works for /_/\/
you

Monthly budget cap
Adjust anytime

Typical Cost Per Click:
- Google Search Network: $1-%$2

<

- Google Display Network: <$ |
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Google  ryanair
Remove unnecessary keywords

o . Gt Snina Virdears oo Sacsnis Ban
Web News Images Maps Videos More ~ Seart ols

Business Name

Vague or too broad Ryanair: Cheap Flights - Book Now Cheap Flights to Europe

www.ryanair.edreams.com/Flights
Fly with Ryanair and Save Money!

L
Do u b I e M ean I ngs Cheap Flights from €19 - More than 750 Airlines - Flight + Hotel Offers

Flights from Ireland All the Destinations

Cheap Flights Offers Flights Cork London

Search phrases @ Q
Fnd semreh phrases Official Ryanair Website | Cheap Flights | Exclusive Deals

hitps://lwww.ryanair.com/ie/ «

Phrases Impr. J Clicks Status Book Cheap Flights direct at the official Ryanair website for Europe's lowest fares. Fully
allocated seating and much more now available online

renovate apartment 16 8 . You've visited this page many imes 1. 2 <

carpenter san jose 38 3 .

carpenter hourly rate 31 3 .

your company inc 0 0 .

CANCEL SAVE
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feature both long and short-tail keywords
Chocolate Shop

Chocelate Bar Website

Cark Cheocolate Advent Calendar

vegan chocolate

arganic chocoolate

arganic dark chocolate

TRACKING YOUR KEYWORDS

Category Search Volume CPC (USD)

Branding, location, product,

informational, USP, etc. Volume per month Cost per click

Product 1,000 3 0.52

Product 201000 % 0.21

Product, branding, information

Product, branding, informatio 2400 & 1.17
1900 35 1.23

You can gather this

Competition {1 is highest) Current Ranking

To find this, search on

keyword on google
How hard it will be to rank and find your ranking

-

-

1 -

0.62

information from SEM Rush or Keyword.net

Additional notes or ideas you
have
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Carefully follow the Character Limit when writing your Ad Copy

Field | Character Limit

Ad - www.sweetboutique.ca/ Headline | 30 Characters
Traditional Italian Bakery - Located in Headline 2 30 Characters
Vaughan - sweetboutique.ca Headline 3 30 Characters
From donuts & pastries to customized cakes, we Description | 90 Characters

focus on high-quality Italian baked goods. Browse

Description 2 90 Characters
our collections of fresh bakery goods witD

URL Path | 5 Characters Each
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Run Alternate Ads

Run similar Ads to try out A/B Testing without
having to create another campaign (and allocate
more budget)

Better performing ads will be shown more over
time

Save money and make your ads more effective
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Create ads that target specific use cases or specific types of customers

Avoid language that is too general or vague - try to solve a very specific

problem for a very specific target customer rather than trying to be all things
to all people

Give customers a reason to click on your ad (instead of competitors)

Use the words Your, Free, Now, Get, Online, Our, Save, Best, Shipping, and You in the
ad copy (shown to be very effective!)
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Make specific landing pages for each of your Ads
Promotion/Product/Service/Need/Use-Case Specific

Don’t waste money on irrelevant clicks

LI/MBER & Home Shop Products My Account v  Services  Contact @
BUILDING
SUPPLIES

Create an integrated buying experience

/ Premium Lumber & Building

Ad - www.mllumber.ca/ ¥ (647) 735-4088
ML Lumber & Building Supplies - One Stop Shop

P . . . . 30+ years. Let us help you with your next project, big or small!
For all your building needs, we have it all. Call Now. Get A Quote. High Quality Supplies.

Supplies in Toronto

ML has been an independent building supplier providing exceptional service to the city of Toronto for

Professional Services. 20+ Years In Business. View Products. Highlights: 30+ Years Of A N e
Experience, Consultation Available, Independent Building Supplier.
Contact Us - ML Lumber New Blog Launch - Metal Studs Ml Lumber - Services - Concrete
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Impressions 150K Impressions

Measure your Results and Make Changes

tesla used car price

Set reminders to check in on Google Ads
results periodically

ttttt

Use insights from Google Analytics & Search
Console to create and update Ads

3,450 150 K 25.5 5%

Don’t let your Ads sit

Keyword

25,575

23320
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What's your main advertising goal?
Set up your campaign quickly by linking accounts

Get I
‘. et more cals O Yes, use info from this Google My Business account

The Junction BlA

Get more website sales or sign-ups v

@ No, don't use this info

Get more visits to your physical location
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OK, give us your business name Tell us where people go after they click your ad

Your website

https:/thebircheliff.shop/

Your business name

advertising, and enter the most relevant page of your website. This might be your
: specific page.

This helps us show your ad wnen people search for You oy name

Thanis! Peopie Come here after they Chck your ad

MO Ly
D

WML T ChTegh LT B
CAMBARY 8 2%
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Now it's time to write your ad

Headline 1
Headline 1
0/30

Headline 2 Ad - http:/fbircheliffenergy.com/
Headline 2 (Optinal) Headline 1 | Headline 2 (Optinal) | Headline

20/ 30 3 (Optional)

. This is where you will describe your business and

Headline 3 services. A Place to show what makes you
Headline 3 (Optional) different.

21/ 30 .

Y. Call business

Description 1

This is where you will describe your business and services.

Description 2

A Place to show what makes you different

Show a call button in your ad

Canada « Phone number




DIGITAL

MAIN ST WRITING YOUR AD: EXAMPLE

Now it's time to write your ad

Headline 1
Birchcliff Energy Bars

Headline 2 Ad - http:/birchcliffenergy.com/
Energy You Can Trust Birchcliff Energy Bars | Energy You Can

20/ 30 lrust | Since 2000

. Birchcliff Energy Bars are all-natural, organic and
Headline 3 locally sourced. Loved by the Toronto Maple
Since 2000 Leafs, your first taste is on us!
0730 .
. Call business

Description 1
Birchcliff Energy Bars are all-natural, organic and locally sourced.

68 /90

Description 2

Loved by the Toronto Maple Leafs, your first taste is on us!

Show a call button in your ad

Canada - Phone number
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Add keyword themes to match your ad to searches
Add keyword themes to match your ad to searches

energy bars @ + New keyword theme

Suggested keyword themes:

+ New keyword theme

Suggested keyword themes:

+ nursery -+ canadian oil sands stock + gas company

Advertise in  English =

+ nursery + canadian oil sands stock + gas company + power bars

Give us a few keyword themes and we'll show your ad for similar relevant phrases. Learn more
about keyword themes

=+ nutrition bar 4+ energy snacks 4+ healthy energy bars

4+ wvegan energy bars 4+ peanut butter energy bars =+ healthiest nutrition bars

=+ healthy food + organic products + organic eggs

=+ organic vegetables + natural food

Advertize in  English +
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Up next, show your ad in the right places

= 135)
O Advertise near an address ’ : (115)
shelburne —r
@ Advertise in specific zip codes, cities, or regions (10d] ' il | (307) A
¥ £ \ g (401]
(s) Vaughan o oOshawa —
Mississauga | Oakville Pickering 6 oMaikham
< |492,f\ \
Toronto Niagara-on-the-Lake Lo \ \\
Guelph |
o \
Add a zip code, city, state, or country sp (301 ~
nbridge T@/'
Hamilton
0 +
St. Catharineso =
Niagara Fallset_ e
) (. @D

Map data ©2021 Google Termé of Use Report a map error
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O Select a budget option
O Select a budget option

@ Enter your own budget Currency: Canadian Dollar (CAS) =
@ Enter your own budget Currency: Canadian Dollar (CAS) =
CAS 3 daily average - C:'\S'B‘I man;hl;lr r:ax X h
Get an estimated 50-130 ad clicks each mont daily average - CAS$304 monthly max
CAS 10 y averd Y

Get an estimated 190-420 ad clicks each month

Typical competitor budgets .

Typical competitor budgets
With a budget lower than your competitor range, your ads may not get you noticeable
results.
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Review your campaign to be sure it's right ——
Campaign name
Birchliff Energy Bars Confirm payment info
. Billi t

Campaign goal Ad - httpe#/bircheliffenergy.com/ [l tiling country

: ) ) Canada -
Website traffic Birchcliff Energy Bars | Energy You Can

Trust | Since 2000 )

Your website Birchcliff Energy Bars are all-natural, organic and Time zone
http://birchcliffenergy.com/ locally sourced. Loved by the Toronto Maple (GMT-04:00) Toronto Time -

Leafs, your first taste is on us.
Y Time zone applies to your entire account and cannot be changed later.
Business name )
. Callbusiness Introductory offer
The Birchcliff & y
Promotional code APPLY
Ad text
Birchcliff Energy Bars | Energy You Can Trust | Since 2000 |
Birchcliff Energy Bars are all-natural, organic and locally

sourced. | Loved by the Toronto Maple Leafs, your first taste O ‘Yes, send me performance tips, promotional offers, surveys, and invitations to try new features

is on us V4
O No, don't send me performance tips, promotional offers surveys, and invitations to try new features
Phone number
4166679898
Locations Customer info
Mississauga, Oakville, Pickering, Toronto and Miagara-on- /‘
the-L ske ® Accounttype @
Keyword themes . Organization
organic food, protein bar, energy bars ’/
Budget . B9 Nameand address ©)]

CA$10.00 daily average - CA$304.00 monthly max ’/
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Google Skillshop — learn more about Google Ads

Google Ad Settings — see what Google knows about YOU

Google Trends — see what search terms are trending

Keyword Planner — Free tool to help you choose keywords

Google Analytics — Measure your Results

Google Search Console — See what people are searching to find you



https://skillshop.exceedlms.com/student/catalog
https://adssettings.google.com/authenticated
https://trends.google.com/trends/?geo=CA
https://ads.google.com/home/tools/keyword-planner/
https://analytics.google.com/analytics/web/provision/#/provision
https://search.google.com/search-console/welcome

DIGITAL

Want To Learn More?

Digital Main Street:
www.digitalmainstreet.ca

1. DMS Courses:
https://digitalmainstreet.ca/dms-courses/

2. Digital Service Squad Sign-Up
info@digitalmainstreet.ca

3. ShopHERE:
https://programs.digitalmainstreet.ca/shophere-signup

4. DMS Tools:
https://digitalmainstreet.ca/tools/



http://www.digitalmainstreet.ca
https://digitalmainstreet.ca/dms-courses/
mailto:info@digitalmainstreet.ca
https://programs.digitalmainstreet.ca/shophere-signup
https://digitalmainstreet.ca/tools/
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